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Amy Mcllwain, President, Financial Social Media

Amy Mcliwain (=)

Financial Social Media Consultant | Social Media Speaker | Online
Marketing Consultant for Financial Services Companies

Greater Denver Area  Financial Senvices

Amy Mcllwain Join FSM and @BvyAllAccounts on July 21 for our live webinar:
How to Acquire & Retain Clients Using Social Media http-//ht_[y/5EH3g
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Learn How to Use Social Media to:

A
A
A
A
A

Acquire new clients
Retain current clients
Increase sales
Reduce expenses
Grow your business
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Overview of Major Platforms, Social Media for Business

Getting Started: Setting Goals, Strategies, and Communicating in
Social Networks

Acquire and Retain Clients with LinkedIn & Twitter

Acquire and Retain Clients with Facebook & Blogs

Q&A session ﬁ #byal
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Connect with us!
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in| /company/byallaccounts m Facebook.com/FSMfanpage
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@ Byallaccounts.com/blog LinkedIn.com/infAmyMcllwain
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Overview of Major Platforms

Social media uses web-based

technologies to transform and

broadcast media monologues into

soci al me di a : al ogues. 0

- www.wikipedia.org
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Overview of Major Platforms: LinkedIn

Linked [T}

#byal
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Overview of Major Platforms: LinkedIn

Linked [T}

75,000,000 Members
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Overview of Major Platforms: LinkedIn

Linked [T}
31%

growth 2009-2010
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Overview of Major Platforms: LinkedIn

NBeli ng on Linkedln pi
company of people with impressive
credentials: The average member is a
college-educated 46-year-old making
$107,000. o

- Jessi Hempel, Fortune

ﬁﬁﬂﬁﬂ? Linkedin is the Best Business Site on the Internet Dec 27, 2008

Lance White says: | use linkedin everyday to connect with my clients and associates. We used to have to google
prospects prior to a meeting to gather as much information about them such as schools they attended, previous jobs
that they held, country club they belong to, groups they associate with and of course who did we know that they know.

Now with linkedin, it is already done. Simple.

Wz thiz usefl? Yes No Flag =hare this: n =
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Overview of Major Platforms: LinkedIn

Financial Profile

- www.linkedsecrets.com/blog

= Average HHI $109,780
= 24% Have A Portfolio Value of $250K+ e
- 5B% Have An Account With An Online Brokerage
- 60% Have An Account With An Offline Brokerage

= 85% Viewed/Paid Bills Online in Last 30 Days 4 »
= 53% Monitored/Viewed Stocks Online in Last 30 Days
= Types of Securities Owned:
- Money Market Funds: 35%
- Shares of Stock: 30%
- Selfdirected IRA: 26%
- Mutual Fund (Stock) 20%
= Mutual Fund (Index) 15%
= Credit Card Ownership
- American Express: 38%
- Visa: 67%
- MasterCard: 53%
- Discover: 20%
#byall
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Overview of Major Platforms: Twitter
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Overview of Major Platforms: Twitter

What's happening?
2-3 new Twitter accounts are created every second.

Create my account
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Overview of Major Platforms: Twitter

What's happening?
Twitter averages more than 50,000,000 Tweets per day.

Tweet
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Overview of Major Platforms: Twitter

41% of DUSINESS OWNErsS said Twitter
deliversigr e at tothelr commany.

¥

-
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Overview of Major Platforms: Facebook

A

. facebook -
AV, 391
PR €% Bl
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Overview of Major Platforms: Facebook

it FACEBOOK 3. Facebook

were a country
It would be the

3'd largest.
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Overview of Major Platforms: Facebook

Million Dollar Round Table poss anyone have exciting plans for the holidzy weskend?
happy Labor Day! o= erizs
Wall Info Photos Events Video Boxes »

o — .
Local Businesses

Sara Leslie www.panamz-shoes.com Shop the web's hottest clothing, handbags,
shoes and more | Pretty Looks, Low cost. Fast Shipping. Why pay more? Ower
10,000 cute styles availzble.Check on: v panama-shoes.com

have active

™™ Million Dollar Round Table Doss anycne have exciting plans for the holiday
- seekend? Wishing everyons 2 szfe and happy Labar Dayd

2 s

This is the official Facebook Fan - ;
Page of the Millon Dollar Round 12:15pm + Comment - Like
Table (MDRT) association.

Located in Park Ridge, Ilincis, " 3 people like this.
MDRT is The Premier Assodiation
aof Financizl Professionzls, Wris

5,‘_’_"”}2 Million Dollar Round Table MDRT's 2011 leaders took office September 1. Learn
A more about them: hitp://finyurl.com/288x0fk
- a g e S
2,168 People Like This =
l r . . .
% Comment - Liks - Shar - SocialMediaEnergy
- ) Romuald Petrulevic likes this,

Cznz Mohamme
Cormier  Nooh 3 Kathi Duclo Grest leaders, in 2 time of need, You will always
i "8 have my support,

F it 10:3

Information

MDRT was founded in 1527

[

 Like * Flag

Suketu Janani HEARTLY CONGRETS T RESPECTED
PERFORMERS, SUKETU. INDIA

Aziez
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Overview of Major Platforms: Facebook

The average user spends more than 55 minutes a day of FACEBOOK.
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Overview of Major Platforms: Facebook

DT A R e
The fastest ““r;\; A s ?-;}f?
growing segmen_t %{’54,‘ _ (».-"
on FACEBOOK Is AP > = ﬂu;%vr"
55-65 year-old p | \ oy 2
females. '
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Socilal Media for Business

Online, including

SOCIAL MEDIA,

has become the
most influential
source in helping
consumers make
purchasing
decisions.

- Weber Shandwick Inline Research
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Socilal Media for Business

Millions of people are putting content out there everyday.

i Yo@ampetitors
are already ther

Your customers have
been there for a long
ti meé

If your businessi s not
putting itself out there, it
ought to be. o

Business Week
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Socilal Media for Business

93% of Social Media
users believe a company
should have a presence
IN Social Media.

T Cone, Business in Social Media Study
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Socilal Media for Business

NnNWe donot have a cho\i-’ce O n

whether to do Social Media,
the question is how well

We DO IT -,-GikQualman, Socialnomics \/
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Getting Started: Communicating in Social Networks

Stopthinkingi campai gnso
Startthiningll C O nver satil o
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Getting Started: Communicating in Social Networks

AYou cano6t Just say 1 t. You
say It t o i®Bmatrdy,cvotod er . O

#byall
FINANCIAL
SOCIAL MEDIA '?ﬁaccounts

data for smart decisions




Getting Started

do you

DO that?
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Getting Started: Goals & Strategies

Attract. Convert. Transform.

Wl
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Getting Started: Goals & Strategies
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Getting Started: Goals & Strategies

#2 Set Goals GQ‘L
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Getting Started: Goals & Strategies

#3 Connect
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Acquire and Retain Clients with LinkedIn & Twitter

A Import personal email contacts

A Import client email contacts

A JOIN groups & fan pages

A Connect with cOmMmMmon interests
A starta Fan Page or Group
fstart Following people

J
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Acquire and Retain Clients with LinkedIn & Twitter

l! ﬂ) Start FO”OWing People

\

#i_.;ﬂ(
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Acquire and Retain Clients with LinkedIn & Twitter

Use FREE tools
/. . )

-

wefollow

"\ Boost Your Productivity

SOCIA
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Acquire and Retain Clients with LinkedIn & Twitter

Amanda Hodges (YOU)

& Expert at Financial Social Media
|t Greater Denver Area | Public Relations and Communications

Amanda Hodges Success! Megative split cutting 11 minutes off the second
half...woo hooll

Sy f":'H A run mapped on 071092011 in Denver, CO | Running
= Map | MapMyRUM =cc.i

@l | 11.01 mi route in Denver, CO - - Route Mapped on

. - #MapMyRUN
4 days 8 Like = Commen Share = See all activi
Current = Marketing Accounts Manager at Financial Social
Media [

= Social Media Strategist, Content Writer & Expert at
Fmanmﬂl Sﬂmﬂl I'."Iedlal |

Fast . Super‘-ﬂsnr Expediter, Ser'u'er Hnst Lme Ctmk Tramerat

CraftiVorks Restaurants & Breweries, Inc. [
« Salon Coordinator at Salon Picasso

+« Receptionist at Pazazz Salon & Day Spa

Education # Lniversity of Minnesota
. Unwersm.r nfrﬂlnnesnta

Rec-:lmnmndati-:uns ? penple haue recnmmended Amanda

Connections 134 l:-nnnectmns

Websites . FInEnEIEIQ{IEIEIMEdIE
. Colorado Runner

Fublic Profile http I, Ilnkedln camiini amandarhadges

Marketing Accounts Manager | Social Media Strategist | Content Writer

Optimize
rofile
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Acquire and Retain Clients with LinkedIn & Twitter

| FPeople * financial advizor, minneapolis E Advanced '

Find People | Advanced People Search = Reference Search  Saved Searches

Keywords: Title:
First Hame: | |
Last Hame: Company:

Location: | Located in or near: | |

School: |
Country: | United States o
Postal Code: I:IL“*"F'
Within: | |

Search
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Acquire and Retain Clients with LinkedIn & Twitter

5 Lrecie )

<o étn B AR Som

FINANCIA
u*’-;':u'l-u MEMA

" Linked
= | to
' Denver

Senior Market Advisor Expo
& Dressedto Invest

Financial Social Media Marketing

2 Relevant

@ Friends of Colorado G rO U p S

Linked To Denver

My Money Track

B Runningin business (5.000+)

@ University of Minnesota Alumni Association (LUIMAA) ’ FINANCIAL ﬁ #bya”
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Acquire and Retain Clients with LinkedIn & Twitter

Adding Connections

* Invite Peter to connect on LinkedIn

How do you know Peter?

O Colleague
O classmate
O We've done business together
O Friend
® Groups
Running in business (3.500+)

O Other
O 1 don't know Peter

Include a personal note: (optional)

Hi Peter!

|'.“.fe share the same group, Running in Business. I'm a huge
runner and would love to connect on Linkedln with the
possibility to network professionally and share running tips.
All the Best,

Amanda

Important: Only invite people you know well and who know you. Find out why.

Send Invitation  [laes=lyls=]] #byal |
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Acquire and Retain Clients with Facebook & Blogs

Lee Hyder & Associates
A,
W_) Get Started Wall Info Photos Welcome ¢ Discussions =

CLICK “LIKE” ABOVE
TO BECOME A FAN
BENEFITS OF BECOMING A FAN:

1) Financial market updates

2) Inside retirement planning tips
3) Access to educational resources
4) IRA Essentials

5) Upcoming events
6) And much more!

LEE Associates

B e C O m e a g)[()vl::?lm‘fcr:g SERVICES
Fan!

o

,*" SUGGEST TO
FRIENDS J'

~

Edit Page
Promote with an Ad
View Insights

Suggest to Friends

Add to My Page's Favorites
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Acquire and Retain Clients with Facebook & Blogs

s Winning With CPAs - WWCPAs Video
EV\/.‘M;/B witl, epas
' A REVOLUTIONARY EVER WONDER WHY MOST CPA
2'NEW WAY REFERRAL RELATIONSHIPS FAIL?
HNA;‘:K‘CI:.TS;::YICES CLICK LIKE TO REVEAL THE INTERVIEW WITH
- WINNING WITH CPAS

- CREATOR BRANDON STUERKE AND FIND OUT WHY!

<
<
<
)
-
-
L
0
U
P
*
0
Q

g BECOME A FAN!
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Acquire and Retain Clients with Facebook & Blogs

’ FINANCIAL
SOCIAL MEDIA

S
E W;””;"a w."“-\ cpes

S

« A REVOLUTIONARY

= OF BUILDING YOUR
FINANCIAL SERVICES
PRACTICE.

INNIM

N
\.\

BECOME A FAN!

Sl WOD SYJdIHLIMS

Info

(3] Photos
E'z: Discussions
] Notes

R Video

Direct Mzil Seminars
DEAD

B3 Marketing 55 Wasted!
¢ Senior Market Expo

VWelkome

Winning With CPAs - WWCPAs Video

Compan # Edit Info

THANKS FOR LIKING
OUR PAGE!

CLICK ON THE VIDEO BELOW TO WATCH
“WHY MOST CPA REFERRAL RELATIONSHIPS FAIL"

WWCPAs Why Most CPA Relationships Fail

%" |

b ¢ 4 0:00/6:42 == 4 YoulfD

FOR MORE INFO ON "WINNING WITH CPAS"
VISIT OUR WEBSITE BY CLICKING HERE

’inningwi'\('(—\cvpa\

L.
| &}
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Acquire and Retain Clients with Facebook & Blogs

Promoting your Page
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Acquire and Retain Clients with Facebook & Blogs

Suggest to YOUT Friends

,

FINANCIAL
SOCIAL MEDIA

d FINANCIAL
@ SOCIAL MEDIA

Edit Page
Promote with an Ad

Suggest to Friends

Our niche is Financial Services.
services we offer include:
Sodial Media Startup

Turnkey Social Media Solutions
Webinar and Live Trainings
Social Media Consulting

Information

Financial Social Media

Get Started Wall Info

What's on your mind?

Attach: #]] e

Financial Social Media + Others m

| \ \ », Financial Social Media N
‘Y8 AL http://ht.ly/2ZkaT

JCIAL
Now You (¢
I A‘!I Kodak Pictu
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Acquire and Retain Clients with Facebook & Blogs

Addalike Box ==
to your Website Aes

A~
Financial Social Media -
& 13.3% of LinkedIn users hail from
‘ . M
. the finance industry. - http://ht.ly
Facebook Page URL (7) & 5ya5m 4
http: ffwww. facebook,. com/platform 3 58 minutes ago via HootSuite =3
Width (?) . Financial Social Media
2592 % = | How Are People Really Using
‘b LinkedIn? http://ht.ly/SBmw3
Color Scheme (7) How Are
People Really
light | Using
LinkedIn?
Show Faces (?) ,E?;{FOGRAPHIC]
Show Faces
Fl
Border Color (2) v getting v

301 people like Financial Social Media.

E AN

——

Stream (7)

Show stream

Header (7)

Show header
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Acquire and Retain Clients with Facebook & Blogs

Create a vanity URL

facebook.com/me
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Acquire and Retain Clients with Facebook & Blogs

‘Retirement; :
- Respurces

A Retirement Resources | Phone: (810) 732-5753
| HoMe | BLoG | monevMmarTERs | OurPEOPLE | WHAT we OFFER | wORKSHOPS | CLIENTEVENTS | INTHENEws | CONTACT

Tax, Mortgage & Financial Consulting

Retirement
WY LIXRY 7ith the Boike’s

Retirement Resources

Retirement Matters Blog OUR LATEST

<@ TWEET

How the Debt Ceiling Debate will Affect You

3.com... Aot 2 IR #b a”
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Acquire and Retain Clients with Facebook & Blogs

Senior Market Advisor
E;, MNew Senior Market Advisor Expo I:ub: by speaker Michasl Ham of My
Marey Track - Put Me In Coach, I'm Ready to Play (Are You Ser h:-..5'-'

Senior Market Advisor Expo = Blog
W Seniormarketespo.com

Promoting
your Blog

Let's face it...we all know we have to start using social media for business to be

MNew video blog post from Financial Social Media r
successful these days. But how? Amy Mcllwain, president ...

Vincent Conti Thanks Amy! Your blog is now part of my daily reading.

See all 13 comments =

L
‘5 .
ﬂ . 8‘ Financial Social Media

q Ne'.-'.- Blog PCEI‘.' Whera Things Stand Right Now in Financizl Socisl Medis

hittps /oo iy LolloGow
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